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THE BRAND GAP is the first book to present a unified theory of brand-building.  Whereas most books on
branding are weighted toward either a strategic or creative approach, this book shows how both ways of
thinking can unite to produce a “charismatic brand”—a brand that customers feel is essential to their lives. In
an entertaining two-hour read you’ll learn:

• the new definition of brand
• the five essential disciplines of brand-building
• how branding is changing the dynamics of competition
• the three most powerful questions to ask about any brand
• why collaboration is the key to brand-building
• how design determines a customer’s experience
• how to test brand concepts quickly and cheaply
• the importance of managing brands from the inside
• 220-word brand glossary

From the back cover:
Not since McLuhan’s THE MEDIUM IS THE MESSAGE has a book compressed so many ideas into so few
pages. Using the visual language of the boardroom, Neumeier presents the first unified theory of
branding—a set of five disciplines to help companies bridge the gap between brand strategy and customer
experience. Those with a grasp of branding will be inspired by the new perspectives they find here, and those
who would like to understand it better will suddenly “get it.” This deceptively simple book offers everyone
in the company access to “the most powerful business tool since the spreadsheet.”
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From reader reviews:

James Williams:

Have you spare time to get a day? What do you do when you have more or little spare time? Yeah, you can
choose the suitable activity for spend your time. Any person spent their particular spare time to take a move,
shopping, or went to typically the Mall. How about open as well as read a book entitled The Brand Gap:
How to Bridge the Distance Between Business Strategy and Design? Maybe it is to be best activity for you.
You already know beside you can spend your time along with your favorite's book, you can more intelligent
than before. Do you agree with its opinion or you have some other opinion?

Marva Larson:

Hey guys, do you wants to finds a new book to read? May be the book with the title The Brand Gap: How to
Bridge the Distance Between Business Strategy and Design suitable to you? Typically the book was written
by renowned writer in this era. The actual book untitled The Brand Gap: How to Bridge the Distance
Between Business Strategy and Designis the main one of several books in which everyone read now. This
book was inspired lots of people in the world. When you read this book you will enter the new age that you
ever know before. The author explained their thought in the simple way, therefore all of people can easily to
recognise the core of this guide. This book will give you a great deal of information about this world now.
To help you to see the represented of the world in this book.

Paula Shepard:

Do you one of the book lovers? If so, do you ever feeling doubt if you find yourself in the book store? Aim
to pick one book that you find out the inside because don't evaluate book by its cover may doesn't work here
is difficult job because you are afraid that the inside maybe not because fantastic as in the outside seem likes.
Maybe you answer might be The Brand Gap: How to Bridge the Distance Between Business Strategy and
Design why because the wonderful cover that make you consider about the content will not disappoint you.
The inside or content will be fantastic as the outside as well as cover. Your reading sixth sense will directly
make suggestions to pick up this book.

Carmen Bell:

This The Brand Gap: How to Bridge the Distance Between Business Strategy and Design is great e-book for
you because the content which can be full of information for you who also always deal with world and still
have to make decision every minute. This particular book reveal it data accurately using great organize word
or we can state no rambling sentences within it. So if you are read it hurriedly you can have whole
information in it. Doesn't mean it only gives you straight forward sentences but tricky core information with
wonderful delivering sentences. Having The Brand Gap: How to Bridge the Distance Between Business
Strategy and Design in your hand like having the world in your arm, information in it is not ridiculous a
single. We can say that no book that offer you world inside ten or fifteen tiny right but this reserve already



do that. So , it is good reading book. Hey there Mr. and Mrs. active do you still doubt that?
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