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One American in ten tells the other nine how to vote, where to eat, and what to buy. They are
The Influentials
Who are they? The most influential Americans -- the ones who tell their neighbors what to buy, which
politicians to support, and where to vacation -- are not necessarily the people you'd expect. They're not
America's most affluent 10 percent or best-educated 10 percent. They're not the "early adopters," always the
first to try everything from Franco-Polynesian fusion cooking to digital cameras. They are, however, the 10
percent of Americans most engaged in their local communities...and they wield a huge amount of influence
within those communities. They're the campaigners for open-space initiatives. They're church vestrymen and
friends of the local public library. They're the Influentials...and whether or not they are familiar to you,
they're very well known to the researchers at RoperASW. For decades, these researchers have been on a
quest for marketing's holy grail: that elusive but supremely powerful channel known as word of mouth. What
they've learned is that even more important than the "word" -- what is said -- is the "mouth" -- who says it.
They've identified, studied, and analyzed influence in America since the Standard Oil Company of New
Jersey (now Exxon) hired Elmo Roper himself to develop a model for identifying opinion leaders, and in The
Influentials, they are finally ready to share their results. A few samples:
• Influentials have been the "early majority" -- leading indicators of what Americans will be buying -- for
more than five decades, from choosing energy-efficient cars in the 1970s to owning computers in the 1980s
to adopting 401(k)s and IRAs in the 1990s to using the Internet and cell phones today.
• Influentials have led the way in social development as well, from the revival of self-reliance (in managing
their own health care, investments, and consumption) to mass skepticism about the marketing claims of
everything from breakfast food to politicians.
Although America's Influentials have always been powerful, they've never been more important than now.
Today, a fragmented market has made it possible for Influentials to opt out of mass-message advertising,
which means that a different route must be taken to capture their hearts and minds. The Influentials is a map
for that route, a map that explains who these people are, how they exercise influence, and how they can be
targeted. The Influentials features a series of rules and guidelines for marketing to Influentials; case studies
of products that have prospered because of Influential marketing (and products that have failed because they
lacked it); a history of the phenomenon...and why Influentials are more influential today than ever; and
profiles of twelve real-life Influentials.
Both an intellectual adventure and a hands-on marketing manual, The Influentials is an extraordinary gold
mine of information and analysis that no business can afford to ignore.
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From reader reviews:

Daniel Cadena:

Now a day those who Living in the era wherever everything reachable by connect with the internet and the
resources in it can be true or not call for people to be aware of each information they get. How a lot more to
be smart in acquiring any information nowadays? Of course the correct answer is reading a book. Reading a
book can help folks out of this uncertainty Information mainly this The Influentials: One American in Ten
Tells the Other Nine How to Vote, Where to Eat, and What to Buy book since this book offers you rich
information and knowledge. Of course the data in this book hundred pct guarantees there is no doubt in it
you probably know this.

Joseph Jackson:

The reserve untitled The Influentials: One American in Ten Tells the Other Nine How to Vote, Where to Eat,
and What to Buy is the guide that recommended to you you just read. You can see the quality of the guide
content that will be shown to you actually. The language that writer use to explained their way of doing
something is easily to understand. The writer was did a lot of study when write the book, to ensure the
information that they share for your requirements is absolutely accurate. You also could possibly get the e-
book of The Influentials: One American in Ten Tells the Other Nine How to Vote, Where to Eat, and What
to Buy from the publisher to make you a lot more enjoy free time.

Amy McCarter:

In this particular era which is the greater man or who has ability to do something more are more valuable
than other. Do you want to become one among it? It is just simple approach to have that. What you must do
is just spending your time not much but quite enough to enjoy a look at some books. On the list of books in
the top list in your reading list is usually The Influentials: One American in Ten Tells the Other Nine How to
Vote, Where to Eat, and What to Buy. This book which can be qualified as The Hungry Hills can get you
closer in turning into precious person. By looking right up and review this guide you can get many
advantages.

Daniel Pitts:

That book can make you to feel relax. This particular book The Influentials: One American in Ten Tells the
Other Nine How to Vote, Where to Eat, and What to Buy was colorful and of course has pictures on the
website. As we know that book The Influentials: One American in Ten Tells the Other Nine How to Vote,
Where to Eat, and What to Buy has many kinds or type. Start from kids until adolescents. For example
Naruto or Detective Conan you can read and think that you are the character on there. Therefore , not at all of
book are generally make you bored, any it offers up you feel happy, fun and chill out. Try to choose the best
book in your case and try to like reading in which.
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