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This completely revised second edition of the best-selling text presents an up-to-date, comprehensive
introduction to persuasive communication and attitude change. Employing the same organizational strategy
he used in thefirst edition but offering more applications and fresh examples, Richard Perloff systematically
explores the impact of persuasive communications on attitudes toward a host of topics spanning health,
politics, and racial prejudice.

Thistext will:

*enhance students' understanding of persuasion theories and research;

*introduce readers to the social science perspective on persuasion;

* expose students to major issues discussed in the field of persuasion research;

*help students appreciate complexities and subtleties in the dynamics of everyday persuasion; and
*rai se consciousness about the ethics of contemporary persuasion.

Part | introduces students to the ubiquity of persuasion, how it is defined and differentiated from related
terms, and the meaning of core concepts like attitude, belief, and value. Perloff combines a discussion of
major concepts, such as balance theory, accessibility, and the theory of reasoned action with application of
these concepts to numerous situations in everyday life, including the Clinton-Lewinsky scandal, body art,
religion, abortion, and AIDS prevention.

Part 11 of the book explores communication and attitude change. Contemporary theories, such asthe
Elaboration Likelihood Model, the Extended Parallel Process Model, and Cognitive Dissonance Theory are
discussed in detail. Students and professors will find an up-to-date discussion of research generated by these
theories, coupled with criticisms of theoretical perspectives.

Part 111 of the book examines advertising and communication campaigns. After introducing students to
advertising--using well-known advertising slogans and motifs--Perloff debunks subliminal advertising and

describes major theories of advertising effects.

Written for the upper-undergraduate level, The Dynamics of Persuasion is appropriate for coursesin the
social sciences, notably communication, speech, journalism, psychology, marketing, and sociology.
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From reader reviews:
Shawn Farr:

Reading a book can be one of alot of action that everyone in the world likes. Do you like reading book so.
There are alot of reasons why people love it. First reading a e-book will give you alot of new details. When
you read a e-book you will get new information due to the fact book is one of a number of ways to share the
information or maybe their idea. Second, studying a book will make anyone more imaginative. When you
reading a book especialy fictional works book the author will bring one to imagine the story how the
personas do it anything. Third, you are able to share your knowledge to other folks. When you read this The
Dynamics of Persuasion: Communication and Attitudes in the 21st Century (Routledge Communication
Series), you may tells your family, friends in addition to soon about yours reserve. Y our knowledge can
inspire the mediocre, make them reading a e-book.

William Leininger:

Y our reading 6th sense will not betray you actually, why because this The Dynamics of Persuasion:
Communication and Attitudes in the 21st Century (Routledge Communication Series) publication written by
well-known writer who knows well how to make book which might be understand by anyone who read the
book. Written throughout good manner for you, still dripping wet every ideas and writing skill only for
eliminate your own personal hunger then you still doubt The Dynamics of Persuasion: Communication and
Attitudesin the 21st Century (Routledge Communication Series) as good book not only by the cover but also
with the content. Thisis one book that can break don't judge book by its handle, so do you still needing one
more sixth sense to pick this kind of!? Oh come on your studying sixth sense already told you so why you
have to listening to one more sixth sense.

ElisaHall:

Reading a book to get new life style in this season; every people loves to examine a book. When you go
through a book you can get agreat deal of benefit. When you read publications, you can improve your
knowledge, since book has alot of information on it. The information that you will get depend on what kinds
of book that you have read. If you wish to get information about your review, you can read education books,
but if you want to entertain yourself you are able to a fiction books, these us novel, comics, and soon. The
The Dynamics of Persuasion: Communication and Attitudes in the 21st Century (Routledge Communication
Series) offer you a new experience in examining a book.

Theresa Collins:

Beside that The Dynamics of Persuasion: Communication and Attitudes in the 21st Century (Routledge
Communication Series) in your phone, it might give you away to get nearer to the new knowledge or facts.
The information and the knowledge you are going to got hereis fresh from oven so don't possibly be worry if
you feel like an older people live in narrow commune. It is good thing to have The Dynamics of Persuasion:



Communication and Attitudes in the 21st Century (Routledge Communication Series) because this book
offersto you readable information. Do you occasionally have book but you rarely get what it's about. Oh
come on, that wil happen if you have thisin your hand. The Enjoyable blend here cannot be questionable,
similar to treasuring beautiful island. Techniques you still want to miss that? Find this book along with read
it from today!
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